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COSMIC AWARENESS Is the Force that expressed Jtself
through Jesus of Nazareth, the Buddha, Krishna, Mohammed,
Edgar Cayee and other great avatars who served as ‘Channels’
for the ‘Heavenly Father’ and who speaks sgain today as the
world begins {o enter the ‘New Age’ of spiritusl consciousness
and awareness. Since 1963 Coymic Awareness has been com-
munleating through carefully troined channels, This informa-
tion s for those whe desire to help in bringing In the New Age.

' Throughout the thousands of ‘Readings’ glven through these
verfous channels, Cosmle Awareness tells us not to believe
anything, but to question, explore, doubt, and discover for
yourself, through your own channel what Is the truth, Cesmic
Awareness will only ‘Indleate’ and ‘suggest’. Nelther C.A.C.or
any of the Interpreters Is responsible for anything Cosmle
Awarenessstates Inany of these readings, nor does C.A.C. or the
Interpreters necessarlly agree with the statements of Cosmlic
Awarcness. The Interpreters Interpret the energles na they sce
them In trance levels and are not personally responsible for
what lssuld. The Interpreters published hereln have noconnee-
tlon with, for control over the edltorlal comments and materlal,
Including llustrations. This [s entirely the responsibility of the
editor. Members of C.A.C, are Invited Lo send in questions of
general Interest to ask Awareness for possiblepublication In this
newsletter,

Paul Shockley, Interpreter

WHY TOBACCO SMOKE BECOMES SIGNIFICANT
(How we attract what we fear)

QUESTION: {Excerpt from a CAC General Reading of 1987)

In relation to tobacco, we have a couple of
questions, one from P.C., who writes: “I'm a
nonsmoker, and have noticed that when around

a cigarette smoker the smoke seems to find me;

I have seen the smoke change directions to come
over to me. There is also a saying that the smoke
always finds the nonsmoker. Is there anything to
this, or am I just noticing the smoke when it is
in my face?”

COSMIC AWARENESS:

This Awareness indicates that this is related
to that general principle that what you seek you
shall find, or what you fear will come upon you.
It is that you notice this with greater significance
than might another who was a smoker. That be-
cause it is significant to you, you tend to emp-
hasize and notice the smoke more than were it
not so significant; that this principle applies to
all kinds of perceptions. You perceive that which
you seck and that which you fear. You are drawn
toward that which you seek and you are in awe
and notice that which you wish to avoid. Because
of your emphasis on wishing to avoid or wishing
{o find something, that thing becomes more sig-
nificant and noticeable to you.

This Awareness indicates that the smoke
does not actually go out of its way to seek you
out, though it might follow a common air current
in your environment and come in your direction.

This entire issue concerns the habit of smoking,
its many negative effects on the smoker and those
around the smoker. It also contains information
on how anyone addicted to tobacco can stop the
habit, and stop it NOW!

CIGARETTES AND PERSONALITY b
(What Makes People Want to Smoke?) N\
QUESTION:

A related question, from J.J. of New York City,
regarding the effects of cigarettes on personality
and one’s will etc? In regard to the effects of
cigarette smoking, she asks, “Does the drug cause
them to want only to litter the planet with their

cigarette butts, and cigarettes and alcohol give their

users their ‘who gives a damn’ type attitude? Does
these drugs destroy character, or is it the other
way around?”

COSMIC AWARENESS:

This Awareness indicates essentially, most ent-
ities are drawn to smoking not because of the
pleasure they seek in the smoking itself, nor
because it is tasteful to them; they are generally
drawn to this because they think it will help them
have better relationships with others. They think
that the people they wish to impress will be im-
pressed because they smoke like someone else
does whom they are impressed with. That is why
the cigarette companies and alcohol companies
always portray their products being in a very
desirable atmosphere or setting,

This Awareness indicates that alcohol and
cigarette companies, for example, do not adver-
tise some scroungy individual drinking or smok-
ing. They always advertise a beautiful person, a
handsome person, one who is obviously success-
ful in the ways that the people they are frying
to hook want to be successful. If they are aim-
ing their ad toward young people and assume
that young people want to impress members of
the opposite sex, they will always show a young
person making it really well with someone of
the opposite sex, and the cigarette playing a
prominent role in getting these people together,
or the drink playing a prominent role in help-
ing the entities get together,

This Awareness indicates that is the subtle
message in the billboards and advertisements;
that the drink is what is making it work out
for this young couple. This Awareness indicates
that the entities who buy this kind of subtle
advertisement are probably not too intelligent in
that regard, but if they are exposed to it enough,
and of desperation to try anything, they may buy
the ad that portrays the aleohol or the cigarette
as making it possible for them to have a happy
life and to appear like that person on the bill-
board or in the magazine or on television.

This Awareness indicates that the entity then
begins trving the approach which has been presented,
by either smoking or drinking, or both, and sets
out to conquer the world to reach that happy
which has been imbedded in his or her mind
through the advertising process, This Awareness
indicates that the dream never completely fulfills
itself, but they may receive some encouragement
when they sit down before a beer with a cigarette



























